
Alignment indicator

Changing the photo

- Click on the existing photo, 
and choose 'Cut' via the right 
mouse button.

- Select a photo from the last 
part of the PP file 'Useful 
elements, example slides and 
photos', or download a photo 
from the Media box > Photos 
on the Brand Portal 
(https://brandportal.ing.com).

- Copy the big picture on your 
screen with Ctrl+C, go back to 
the image placeholder on this 
page, and paste the photo with 
Ctrl+V.

- Finally, click on the new 
picture and choose 'Move to 
Back' via the right mouse 
button to show the heading 
bars again.
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Walk the talk 

Sustainability at the heart of our 
business



Net Promoter Score 
(NPS)

#1
In 6 Paesi su 10

Clients

>38 mln

968€ mld

Total assets 2022

Employees 

3,6 € mld

Profit 2022

>58.000

A global financial instititions in more than 40 countries

Dati al 31 dicembre 2022

Market leaders 
The Netherlands, 
Belgium, Luxembourg

Growth markets
Poland, Romania, Turkey, The 
Philippines and our stakes in Asia

Wholesale Banking activities only: 
international network and global 
franchises 

Challengers
Australia, Germany,  Italy, Spain



Creating 
on-brand graphs

Create your own graphs 
much easier and on brand by 
using graph templates.

After you click on the graph 
icon on your template slide, 

click on ‘Templates’ in the 
dialogue window that 
appears. There you can 
choose a graph template to 
create an on-brand graph.
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Putting sustainability at the heart of what we do

Aligning economic growth with 
positive environmental and 
social impact

We put our financing to 
work as we strive to build a 
sustainable future for our 
company, our customers, 
society and the environment.
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much easier and on brand by 
using graph templates.

After you click on the graph 
icon on your template slide, 

click on ‘Templates’ in the 
dialogue window that 
appears. There you can 
choose a graph template to 
create an on-brand graph.
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Our role as a bank
We want to be a banking leader in building a sustainable future for our company, our customers, 
society and the environment. How?

We focus on 
climate

We lead by example by 
striving for net zero in 
our own operations. 

We finance the 
transition that is 
necessary to achieve a 
sustainable future, 
steering our financing 
towards meeting global 
climate goals. 

We 
collaborate

We work with clients to achieve their 
own sustainability goals, increasing 
our impact through partnerships and 
coalition-building.

We pay attention to the most 
relevant environmental and 
social risks while fostering 
the protection of biodiversity 
and human rights across our 
relationships. 

We work to advance 
financial health and 
inclusion for our 
customers and 
communities. 

We empower our 
colleagues to 
contribute to it all.

We
…



We focus on climate
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Striving for net zero 
in our own 
operations

▪ Reduce scope 1, 2 and 3 CO2e 
emissions from our own 
operations
▪ Sustainable procurement 

standards to encourage 
suppliers to act responsibly.

Empowering our 
clients

▪ Provide leading product / 
service innovations to 
empower customers
▪ Aim to steer the most carbon 

intensive parts of our lending 
portfolio towards net zero by 
2050 
▪ Mobilise finance that supports 

our clients in their transitions.

Making an impact

▪ Co-develop net-zero sector 
pathways with peers, experts 
and the industry
▪ Disclose progress on climate 

alignment and climate risk 
management annually.
▪ Help clients limit their potential 

negative impact on biodiversity, 
while also helping them make 
positive changes and managing 
biodiversity risks. 5

d

Society is transitioning to a low-carbon economy. So are our clients, and so is ING. 
We finance a lot of sustainable activities, but we still finance more that’s not. 



Terra – our climate alignment approach
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Ambition:
Steer the most carbon intensive parts of our loan book towards net zero by 2050 or 
sooner and contribute to keeping global warming within 1.5 degrees compared to 
preindustrial levels

Impact-based

▪ Toolbox approach
▪ Apply the best-fit methodology per 

sector

▪ Specific targets per sector

▪ Application of science-based scenarios
▪ Use of physical asset-level-data

Science-based

▪ Engagement with current clients to help 
them transition to greener way of doing 
business

▪ Selecting prospect clients also based on 
their stance on sustainability

Engagement-driven

▪ Focus on the most carbon-intensive 
sectors, responsible for the vast 
majority of GHG emissions

Global GHG breakdown per sector 



Changing the photo

- Click on the existing photo, 
and choose 'Cut' via the right 
mouse button.

- Select a photo from the last 
part of the PP file 'Useful 
elements, example slides and 
photos', or download a photo 
from the Media box > Photos 
on the Brand Portal 
(https://brandportal.ing.com).

- Copy the big picture on your 
screen with Ctrl+C, go back to 
the image placeholder on this 
page, and paste the photo with 
Ctrl+V.

▪ We measure the current mix of our clients’ production of 
internal combustion engine vehicles compared to 
zero-emission vehicles and how clients plan to shift this 
balance over time. 

▪ We can then compare this with what science-based 
transition pathways prescribe for the automotive sector in 
order to reach the net-zero by 2050 goal. 

▪ The analysis doesn’t only tell us what needs to shift, but 
also how much and by when. 

▪ This is where financing comes in – and where ING can 
have an impact.
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Terra – for example: the automotive sector



We focus on climate: Climate Report 2023 
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Climate report 2023
www.ing.com/Sustainability/Performance-and-reporting
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✔ ING welcomes the CSRD reporting as opportunity to 
transparency and measurement

✔ FI’s opportunity to balance ESG risks & opportunities to 
finace the transition

✔ CSRD in the right direction: should be the reference for 
other regulations

✔ EU public authorities to develop or approve science-based 
transition pathways per sector, including quantitative 
intermediate targets

✔ Reliable auditing for reliable reporting: precise definitions in 
the upcoming secondary legislation

✔ ING requests EU public authorities to create incentives for 
firm for the transition to be inclusive and limit ESG credit 
risks

About CSRD




